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I. Unit Title: 


College of Business
College: 


Business

Unit Administrator: 
Billy C. Moore
Program Mission:

The mission of the College of Business is to prepare students for the marketplace by providing challenging educational opportunities. 
II.
Educational Program Learning Outcome Assessment Plan

	Learning Outcome
	Data Collection & Analysis
	Results of Evaluation
	Use of Evaluation of Results

	1. College of Business students will demonstrate effective oral and written communication skills.

GE 1

GE 2

GE 3
	1) At least 80% of business majors will earn credit on the writing proficiency and/or CAAP exam.  Exam data from Writing Proficiency Exam (WPE) and CAAP.

2) At least 90% of the College of Business graduates responding to the Alumni/Graduate Survey will report that the College of Business programs enhanced their presentation/writing skills.


	1) 76.9 percent of the College of Business majors earned credit on the CAAP during the 2009-10 academic year (AY) compared 75% during the 2008-2009 AY. 36.9 percent of College of Business majors earned credit on the writing proficiency exam during the 2009-2010 AY compared to a 44 percent credit rate during the 2008-2009 AY and 37% credit rate during the 2007-2008 AY.  

(Chart 1 & 2)

 2) 95.7 percent of College of Business graduates responding to the Alumni/Graduate Survey in May 2010 indicated that College of Business programs enhanced their writing and presentation skills, a 2.7 percent increase from the 2006 survey.  

	1) The objective is not being met on the CAPP & WPE; however, graduate survey results indicate a different outcome. Survey questions  will be modified to more accurately ascertain the level to which writing and presentations skills are sufficient to meet market demands. The pass rate on the CAAP exam far exceeds the results observed on the Writing Proficiency Exam. College of Business faculty will investigate for explanation of these contrasting pass rates. Students failing to receive credit on the Writing Proficiency Exam are required to take ENG 301.  69 percent of College of Business majors earned at least a grade of B during the 2009-10 AY compared to 
64 percent & 66 percent during academic years 2008-09 and 2007-08, respectively.  
2)  Beginning fall 2009, a new textbook was adopted for the GBA 203 (Business Communications) course.   

Results of this adoption will be monitored as students take the exam.  College of Business faculty will also evaluate course content in all classes to identify additional writing opportunities that could lead to improved written skills. 

3) COB curriculum committees will consider a request to add a business technical writing course to the business curriculum. 

   


Chart 1
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Chart 2
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	2. College of Business   majors will demonstrate the ability to use and manage business and industry technology.

GE 4
	3

1) At least 80% of College of Business majors will demonstrate proficiency on special projects/exams requiring the use of technology.  
2) At least 90% of Commercial Aviation majors will successfully complete the Instrument written examination. Aviation Management students will score at least 80 on the course project administered to all majors by all instructors teaching the Aviation Management Course.  
3) ) At least 90% of the College of Business graduates responding to the Alumni/Graduate Survey will report that the College of Business programs enhanced their ability to use and manage business technology. 

 
	1)  100% of College of Business faculty members required the use of business and/or industry technology in courses during the 2009-10 AY.  At least 80% of the students demonstrated proficiency.  

2) 82% of the Commercial Aviation majors passed the FAA Instrument Pilot Written exam on the first attempt, compared to 92%, observed during the 2008-2009 academic year. 
 3) 93.9 percent of College of Business graduates responding to the Alumni/Graduate Survey in May 2010 indicated that College of Business programs contributed to their personal growth in the use of technology, a 4.3 percent increase compared to the 2006 survey. 


	2

1) Overall course performance and alumni/graduate survey results indicate this assessment goal was met. Faculty will continue the use of the latest discipline specific software as part of class instruction and assignments.  More COB classes have become technology-assisted through the use of the DSU Blackboard system and electronic databases.
2) There was a significant decline in the number of aviation students successfully completing the FAA pilot written exam.  2011-2012 results will be monitored to determine if this was an anomaly.  Students failing the exam were given additional assignments.  
3) Survey responses will be analyzed, and findings used to guide curriculum discussions during the 2010-2011 academic year. 
4)  Accounting & Finance curriculum committees will continue to explore course redesign of the ACC 220 & FIN 300 using the Carol Twigg Model.  This conversion, if approved, is to become effective beginning Fall 2011.  



	3. College of Business majors will demonstrate a broad understanding of the functional areas of business.  

GE 1

GE 6

	1) College of Business students will score in the 50th percentile on the Major Field Achievement Test (MFT).  
2) At least 90% of Commercial Aviation majors will earn credit on the FAA Commercial Pilot Practical Test Standard in FAA Bulletin FAA-S-8081-12B.
 3) At least 80% of all undergraduate and graduate students enrolled in MGT 495 & MGT 695, the undergraduate and graduate capstone courses respectively, will earn a grade of B or better on their final comprehensive project. 

4) At least 90% of the College of Business graduates responding to the Alumni/Graduate Survey will report that the College of Business programs enhanced their understanding the board functional areas of business. 
	1) The COB did not administer the MFT during the 2009-2010 AY.  
2) 83% of Aviation majors pass the FAA commercial check ride on the first attempt, compared to 87% in 2008-2009.  
3) For 2009-2010, 59.2 
 of students enrolled in the MGT 499 earned a grade of B or better on their comprehensive project, a 28% decline from 2008-2009. For 2009-2010, 84.6% of MGT 695 students earned a grade of B or better, compared to 95% and  79% during the 2008-09 and 2007-2008 academic years, respectively. (Chart 3) 
4)  Although this question was not specifically obtained in the survey,84 percent of College of Business graduates responding to the Alumni/Graduate Survey in May 2010 indicated that College of Business programs provided a broad knowledge in the degree discipline. 
	1)    College of Business faculty members will develop a post test to be used in lieu of the MFT.  It is expected that this assessment instrument will be administered beginning the Spring 2011 semester as a requirement in the MGT 499 and MGT 695 courses.  It is anticipated that this approach will serve as a catalyst for greater faculty ownership as the exam content will be more reflective of material coverage in courses as well providing incentive for students to put forth their best effort. 
2) The goal is not currently being met for aviation students. Students failing to successfully complete the check ride are given additional flight training by staff instructors.
3) The objective was among graduate students. An International Business course was added to the undergraduate business core to strengthen the global content area.    



Chart 3
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	4.  College of Business majors will demonstrate the ability to reason, analyze, define, and solve problems, and make decisions.
GE 1

GE 2  
	1) College of Business students will score in the 50th percentile on the Quantitative Business Analysis area Major Field Achievement Test (MFT
2) At least 80% of Commercial Aviation majors will pass the FAA Certified Flight Instructor practical test standard in FAA Bulletin FAA-S-8081-6BS.
3)  At least 90% of the College of Business graduates responding to the Alumni/Graduate Survey will report that the College of Business programs enhanced their ability to think critically and make decisions. 

4)  At least 75% of the employers responding to the Employer survey will report that College of Business graduates demonstrate the ability to reason, analyze, define, and solve problems, and make decisions
	1) The COB did not administer the MFT during the 2008-2009 AY.  
2) 63% of aviation majors passed the FAA Instructor check ride on the first attempt in 2009-2010, the same result observed in AY 2008-2009.  
3) 87.7 percent of College of Business graduates responding to the Alumni/Graduate Survey in May 2010 indicated that College of Business programs enhanced their ability to think critically and make decisions.  

4)  The College of Business is planning to conduct the Employer Survey in AY 2010-2011.

	1 College of Business faculty members will develop a post test to be used in lieu of the MFT.  It is expected that this assessment instrument will be administered beginning the Spring 2011 semester as a requirement in the MGT 499 and MGT 695 courses. 
2) Aviation students performances failed to meet this objective.   Students failing to pass the exam were given additional assignments.

3) Results of the Alumni/Graduate survey will be analyzed and used to make curriculum adjustments.    

3) Beginning Fall 2010, each academic unit within the College of Business will establish an advisory council to provide input on curriculum and trends in the various business and aviation professions.  It is anticipated that this approach will result in a better mix of theory and practice exposure for our students. 


III.
College of Business Goals:

A.
For the Current Year (2009-2010)  
Goal # 1: Increase assessment efforts through the utilization of technology and improving gathering and reporting methods.


1.  Institutional Goal which supported this goal: 
SP # 1,SP Goal # 2


2.  Evaluation Procedure (s):

Programs’ enhancement (internal) & satisfaction of accreditation requirements (external) 
will be achieved.  

3.  Results of Evaluation: 
· Conducted survey of College of Business Graduates during spring 2010 semester.
· The Business Core was expanded to 39 with the addition of two courses:    International Trade and Finance and Human Resource Management.  These additions will enhance the preparedness of our graduates and their abilities to raise the capacity of their chosen organizations.  
·  Revised all majors within College of Business to 21 hours where possible.  This revision will allow for a reduction of duplication in course content and the opportunity to cover key business concepts in more depth.    
·  Revised the CIS curriculum and adopted the IDEA model.  
· The Information Technology & Programming/Analysis tracks were merged into one.  
·  Eliminated the Gaming option within the Hospitality Services Management major.  


4.  Uses of Evaluation Results:

Changes to curriculum will be more mission-driven and will meet expectation of stakeholders.  Increased attention to assessment efforts will enhance the efficiency of assessment instruments, close the gap between actual and desired results, and enrich the educational experience of our students. 

             Goal # 2: Increase efforts to recruit and retain high-quality students.

1.  Institutional Goal which supported this goal: 
SP Goal # 2, QEP Goal # 1,QEP Goal # 4  


2.  Evaluation Procedure(s):

ACT and SAT scores of enrolling students, passing rates of students on licensure examinations, the number of transfer students, and the freshmen to sophomore retention rate.   

3.  Results of Evaluation: 

· Expanded scope of College of Business Advising Center. 
· Advised 386 undergraduate students for a total of 6,406 credit hours.
· Made 1,192 contacts with students through face-to-face and electronic means.
· Awarded $500 through Bryce Griffis Presidential Endowment Fund for recruitment and promotional initiatives. 
· Participated in 16 undergraduate careers fairs/recruiting events
· Produced and launched television commercials for three academic units and continued advertising program for graduate programs at Jackson-Evers International Airport. Total promotional costs: $16,109. 
· Established & implemented 2+2 program with Mississippi Delta Community College (MDCC) at Greenville Higher Education Center (GHEC)
· Three (3) students completed degree requirements for BBA in General Business Administration at GHEC (Sheree Brady, Felicia Barney, & Jessica Picelmann). 
· 85.5% of College of Business freshmen enrolled in fall 2009 returned in spring 2010.
· 19.6 average ACT score of freshmen enrolled in the College of Business programs.
· College sponsored first study abroad trip in summer 2009 (England & France)
· Two (2) study abroad trips are scheduled for summer 2010 (Japan & Korea – England, France, & Italy)
· Had two international students to attend DSU as a part of the Magellan Exchange program.
· Reviewed, revised, and updated all academic programs in the College of Business.
· Contracted with web-builder to redesign all COB websites.  This project is ongoing and will be integrated with university overall plan. 
· College of Business Student Advisory Council was very active throughout the year.  The Council sponsored a Pizza Event to encourage fellow students to preregister and to learn more about academic programs.
· College of Business Student Advisory Council collected funds for Haiti relief effort.
· College of Business Student Advisory Council collected 1,880 can goods for local residents.
·  Dean sponsored format and reception for Sanderson Farms to promote student career opportunities and interaction with employers.


4.   Use of Evaluation Results:

The College will continue to offer undergraduate courses during “peak hours” at the Greenville Higher Education Center.  The College will also explore the development of a plan of study including a 4-year schedule of evening and online classes for non-traditional students.     

Goal 3:   Enhance recruitment & retention of a high-quality, diverse faculty/staff by providing an atmosphere in which DSU is the employer of choice and where professional growth is encouraged, expected, and supported. 


1.  Institutional Goal which supported this goal: 
SP Goal # 3

.


2.  Evaluation Procedure (s):

The College will analyze the number of professional development opportunities available to its faculty and staff, faculty salaries, interview and selection process used to fill vacant faculty and staff positions, and faculty retention. 
3.  Results of Evaluation: 

· Two faculty members completed Ph.D. programs: Jennifer Ziegelmayer completed Ph.D. from University of Mississippi in fall 2009; Vicki Webster completed Ph.D. from Mississippi State University in spring 2010. 
· Ashley Soliz successfully passed the CPA exam in spring 2010.
· 23% increase in funding for faculty and staff development opportunities over 2009-2010.
· Dr. Billy Morehead served as Association of Government Accountants National President (2009-2010).

· College of Business faculty had more than 13 journal article publications including an article in a journal in Turkey.
· College of Business faculty made over 90 presentations during FY 2010 throughout the United States, Japan, Guam, and Saipan.
· Lisa Sandifer completed term as SOBIE President.    
· Revived Forum on Business Research (FORBS) to promote faculty scholarship.   


4.  Use of Evaluation Results:

College of Business administrators will aggressively recruit  diverse faculty and staff members with additional expertise as positions become available. 
Goal # 4: Increase external funding activities through training, intra-institutional partnerships, and release time support.    

1.  Institutional Goal which supported this goal: 
SP Goal # 4



2.  Evaluation Procedure (s): 

The College will evaluate the amount of private donations, scholarship and grant funds obtained.  


3.  Results of Evaluation:

· Submitted 5 grant proposals. Dean of College of Business prepared the financial narratives and budgets. 
· Received over $593,000 in special appropriations and grants.
· Submitted 3 direct appropriations requests to federal government.
· Initiated major fundraising initiative with a corporate partner.
· Launched the Tommy Sledge Memorial Scholarship campaign. More than $10,000 was raised.
· 100% increase in funds received for Outstanding Faculty Member award from corporate sponsor. 
· Dean Moore had discussion with several private and corporate sponsors to discuss student scholarships and faculty endowments.  


4.  Use of Evaluation Results:

The College will engage alumni and business and industry leaders in providing support in its fund raising efforts that will enhance its ability to provide a quality education for our students and serve as a resource for the Delta region.  
Goal # 5: Increase outreach efforts by expanding collaborations between academic, service, and interdisciplinary units/centers.   

1.  Institutional Goal which supported this goal: 
SP Goal # 5  



2.  Evaluation Procedure (s): 

The College will evaluate the number of collaborative efforts among college of business & interdisciplinary centers.  


3.  Results of Evaluation:

· DSU SBDC assisted in the start-up of 10 new businesses between July 2009 and May 2010, a 100% increase over the same period during the FY 2009. 
· DSU SBDC assisted businesses in creating 101 new jobs and retaining 92 jobs between July 2009 and May 2010, a 236% and 441%, increase respectively, over the same period during FY 2009.
· DSU SBDC assisted business in the formation of over $2.9 million between July 2009 and May 2010.
· DSU SBDC and Chair of Entrepreneurship in Business Technology sponsored 25 workshops with over 350 attendees and 6 special events with 357 attendees. 
· Launched Conversation with Entrepreneurs series.  Four were held during FY 2010 with average attendance of 165.
· College of Business developed over 30 new partnerships.
· College of Business engaged in 11 small business research projects
· Conducted impact study for Center for Community and Economic Development.
· Chair of Entrepreneurship in Business Technology produced 2 newsletters.
· Dean Moore participated in on-site and off-site reaffirmation visits for SACS.
· Dean Moore served as chair of the reaffirmation team for ACBSP.
· Dean Moore attended the Magellan Coordinators meeting in Koblenz, Germany.
· Partnered with CCED to provide Income tax assistance to low income individuals.
· Partnered with CCED to produce 1st Annual Women and Minority Conference.  
· Dean Moore served on the Board of Directors for MDEZA.


4. Use of Evaluation Results:

Collaborations and partnership opportunities between the College and other stakeholders have enabled the College to leverage the expertise to better serve its students and the Delta region. 
B.
For Coming Year (2010-2011) 
Goal # 1: Increase assessment efforts and improve gathering and reporting methods.

1.  Institutional Goal which supported this goal: 
SP Goal # 1: Increase student learning (DSU will ensure through enhanced programs that graduates are well prepared for successful careers, meaningful work in a global society, and engaged citizenship) 

SP Goal # 2: Develop an engaged, diverse, high-quality student population. (Delta State will attract, retain, and graduate an increasingly engaged and success-oriented student population)


2.  Evaluation Procedure (s):

Annual assurance of learning measures and reports will meet data quality standards acceptable for use in making programs’ enhancement decisions (internal) & satisfaction of accreditation requirements.  

3.  Expected Results: 
· Conduct Employer surveys during fall 2010. 
· Develop pre &/or post tests for each business core course to be used in lieu of ETS Major Field Test. 
· Each academic unit will establish an advisory council with meetings held independently during the 2010-2011 AY, but concurrently thereafter. These councils will assist the units in assessing the relevance of our curriculum and the preparation of our graduates.  
· College of Business faculty will prepare a post test for assessing learning of business core competencies in lieu of ETS Major Field Test.  Academic units will successfully meet accreditation requirements of their accrediting agencies.      

4. Anticipated/Intended Uses of Evaluation Results:

The College will prepare a periodic report of business programs for its accreditation agency, Accreditation Council for Business Schools and Programs (ACBSP). Changes to curriculum will be more mission and data-driven and will meet expectations of stakeholders.  Faculty members will continue to monitor and adjust the curriculums to reflect learning outcomes.  Increased attention to assessment efforts will enhance the efficiency of assessment instruments, close the gap between actual and desired results, and enrich the educational experience of our students. 

Goal # 2: Increase the perception of quality of our academic programs to potential students, alumni, and employers.  

1.  Institutional Goal which supported this goal: 
SP Goal # 2:  Develop an engaged, diverse, high-quality student population. (Delta State will attract, retain, and graduate an increasingly engaged and success-oriented student population)

QEP Goal # 1: Delta State University will enhance student engagement through increased student-student interaction and faculty-student interaction. 

QEP Goal # 4: Student engagement in free-flowing, multi-directional communication with faculty and other students will increase.  


2.  Evaluation Procedure(s):

ACT and SAT scores of enrolling students, passing rates of students on licensure examinations, the number of transfer students, and the freshmen to sophomore retention rate.   

3.  Expected results: 

· A 5% increase in graduate & undergraduate course enrollment by AY 2011-2012

· A 5% increase in credit hours generated by AY 2011-2012.

4.  Anticipated/Intended Uses of Evaluation Results:

· COB will enter into contract with WXVT to continue advertisement in Delta Traveler (print and television ads). 
· COB will explore contract opportunities with television stations in the Memphis, TN & Jackson, MS markets as well locally with WABG.
· Dean of the College will participate in more alumni gatherings.
· COB faculty will conduct a market demand analysis to determine the educational interests in Clarksdale and Greenville. 
· Establish a baseline for the number of firms who attend career fairs and the number of on campus interviews each year
· Establish a baseline for the number of internship opportunities
· Establish a baseline for the number of students employed in a business related field (within 6 months of graduation)
· Develop a 4-year evening schedule for students interested in obtaining BBA in non-traditional format
· Expand the number of on-line course offerings

Goal # 3: Increase the quality of the student body.

1.  Institutional Goal which supported this goal: 
SP Goal # 2:  Develop an engaged, diverse, high-quality student population. (Delta State will attract, retain, and graduate an increasingly engaged and success-oriented student population)

QEP Goal # 1: Delta State University will enhance student engagement through increased student-student interaction and faculty-student interaction. 

QEP Goal # 4: Student engagement in free-flowing, multi-directional communication with faculty and other students will increase.  


2.  Evaluation Procedure(s):

ACT and SAT scores of enrolling students, passing rates of students on licensure examinations, the number of transfer students, and the freshmen to sophomore retention rate.   

3.  Expected results: 
· COB’s retention rate from freshmen to sophomore will reach 70% by fall 2011. 
· Average test scores (ACT) of entering students will increase by 5%.
· GPA on select core courses for students entering graduate programs will increase by 5%.


4.  Anticipated/Intended Uses of Evaluation Results:

· College of Business will make every effort to continue and expand the scope of the College of Business Advising Center. 
· College will continue to encourage more student participation in the BSAC and other campus organizations. 
· Develop a marketing plan for the College
· Enhance college and division/department websites 

Goal # 4:   Increase the quality of the faculty

1.  Institutional Goal which supported this goal: 
SP Goal # 3: Assure high-quality, diverse, engaged faculty and staff. (Delta State will attract, retain, and support an engaged and highly-trained workforce)


2.  Evaluation Procedure (s):

The percentage of minority faculty and staff will be analyzed.  Faculty scholarship (e.g., journal articles and presentations) and the number of scholarly activities (e.g., conferences & attended) will be cataloged. 
3.  Expected Results: 
· Increase the proportion of minority faculty to the regional average of 21% by AY 2011-2012.  
· Increase the number of refereed journal articles published each year by the faculty by 5%.
· Increase the number of academic/professional conferences presentations/attended by faculty each year by 5%.
· Increase in the number of professional designations obtained/maintained by 5%


4.  Anticipated/Intended Use of Evaluation Results:

· Enhance recruiting efforts for all underrepresented faculty positions
· Support University’s Diversity Plan
· Seek external funding to support faculty research and teaching initiatives.

Goal # 5: Increase external funding for faculty and student support


1.  Institutional Goal which supported this goal: 
SP Goal # 4: Enhance institutional effectiveness: (DSU will improve its financial, physical, and resource capacities, establishing efficiencies in programs and services) 



2.  Evaluation Procedure (s): 

The College will evaluate the amount of private donations, scholarship and grant funds obtained.  


3.  Expected Results of Evaluation:

· College of Business faculty/staff development opportunities will increase by 10%.
· The total number of competitive grant proposals, first time grant writers, & private donations will increase by 10% in FY 2011.


4.  Anticipated/Intended Use of Evaluation Results:

· A faculty research team will be developed to assist junior faculty with intellectual contributions and enhance collaboration among COB faculty and other academic disciplines.
· Continue to support a team of proposal writers  within COB drawing on the strength of each team member to develop budget, conduct research, write the proposal, establish and identify partnerships, collect letters of support, and edit, etc.  
· Explore opportunities of partnering with MVSU on research/regional service projects. 
· The College will develop a list of needs and make every effort to fit the needs with a local business interest.   For example, local banks will be asked to support an electronic investment/trade room.  
· Develop and expand alumni and friends networks to increase scholarship and endowment funds. 

Goal # 6: Increase the number of professional practice opportunities for students and faculty.


1.  Institutional Goal which supported this goal: 
SP Goal # 5: Improve the quality of life for all constituents. (Improving its image and impact, DSU will increase and enhance outreach, service, and partnerships initiatives, in the region and beyond)  


2.  Evaluation Procedure (s): 

The College will evaluate the number of collaborative efforts among college of business & interdisciplinary centers.  


3.  Expected Results of Evaluation:
· The total number of outreach efforts (collaborations between academic, service, businesses, and interdisciplinary units/centers) will increase by 20% during FY 2011.
· The number of student internship opportunities will increase by 10%


4.  Anticipated/Intended Use of Evaluation Results:

· Faculty will conduct research through the Center for Business & Entrepreneurial Research. 
· College of Business faculty and staff will become more active in the local Chamber of Commerce.
· College of Business will partner with local entities to acquire software to be used in local business research. 
· College will partner with the Mississippi Council on Economic Education (MCEE) to establish a Center for Economic Education and Research (CEER) on the DSU campus. 
· Establish a baseline measure of internship opportunities for students.

IV.  
Data and Information for Department:

Vision Statement: To produce business professionals for lives of service to their communities and contributions to their organizations and to society as a whole.

Mission Statement: The College of Business prepares students for the marketplace by providing challenging educational opportunities. 
A. Number of Majors: Average number of College of Business majors is provided in the following illustrations:  

	Number of Majorstc \l1 "Program Area
	2005-2006
	2006-2007
	2007-2008
	2008-2009
	2009-2010

	Undergraduate
	841
	727
	683
	676
	642

	Graduate
	148
	114
	113
	175
	169

	Total Number of Majors
	

989
	841
	796
	851
	811
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The College experienced a 4.81% decline in the number of majors.  Corrective measures:

· College implemented television ads for all undergraduate majors.

· CIS faculty revised the computer information system’s curriculum.

· Involved advising center staff in more recruitment.

· College launched a demand analysis study for academic programs in Greenville.         Results should be ready early Fall 2010.

B. Credit Hour Production:  The following table displays academic year credit hour production for undergraduate and graduate programs. 

	Program Areatc \l1 "Program Area
	2005-2006
	2006-2007
	2007-2008
	2008-2009
	2009-2010

	Undergraduate
	18,657
	15,294
	15,924
	16,318
	14,614

	Graduate
	2,631
	2,007
	2,178
	3,279
	3,296

	Total Credit Hours
	

21,288
	17,301
	18,102
	19,597
	17,910


Credit hour production declined in Fall 2009.  It is anticipated that the corrective measures implemented to address the decline in enrollment will also bolster credit hour production.  The College has also modified its sequence of course offerings and the number of times courses are offered annually.  
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	C.  Number of Graduates: The following table provides data on the number of graduates for the academic years 2002-03 
to 2009-10.

Number of Graduates Program
2002-03

2003-04
2005-06

2005-06

2006-07

2007-08

2008-09

2009-10

BBA

170

188

163

140

155

188

136

127

BCA

12

26

24

19

14

13

19

15

BSE

3

3

3

1

1

0

0

0

EBBA

4

1

24

1

0

0

0

0

MBA

43

38

37

34

29

21

40

26

MCA

10

11

12

6

15

11

15

11

EMBA
8

14

21

2

19

7

1

0

MPA

na

na

na

na

6

5

10

10

Imba
na

na

na

na

na

na

21

17

 Number of Graduates
250

250

284

203

239

245

242

206


	
	
	
	
	
	
	
	
	



D.   Accomplishments 
· Two faculty members completed Ph.D. programs: Jennifer Ziegelmayer completed Ph.D. from University of Mississippi in fall 2009; Vicki Webster completed Ph.D. from Mississippi State University in spring 2010. 

· Ashley Soliz successfully passed the CPA exam in spring 2010.

· Dr. Billy Morehead served as Association of Government Accountants National President (2009-2010)
· The Division of Accountancy, Computer Information Systems, and Finance was awarded a $190,000 federal grant to enhance business education including focus on economic development and international study abroad. 
· Expanded scope of College of Business Advising Center.
Advised 386 undergraduate students for a total of 6,406 credit hours.

Made 1,192 contacts with students through face-to-face and electronic means.

Participated in 16 undergraduate careers fairs/recruiting events

· Produced and launched television commercials for three academic units and continued advertising program for graduate programs at Jackson-Evers International Airport. Total promotional costs: $16,109. 

· Established & implemented 2+2 program with Mississippi Delta Community College (MDCC) at Greenville Higher Education Center (GHEC)

· Three students completed degree requirements for BBA in General Business Administration at GHEC (Sheree Brady, Felicia Barney, & Jessica Picelmann). 

· 85.5% of College of Business freshmen enrolled in fall 2009 returned in spring 2010.

· College sponsored first study abroad trip in Summer 2009 (England & France)

· Two study abroad trips in Summer 2010 (Japan & Korea – England, France, & Italy)

· Had two international students to attend DSU as a part of the Magellan Exchange program.
· College of Business Student Advisory Council (BSAC) was very active throughout the year.  The Council sponsored a Pizza Event to encourage fellow students to preregister and to learn more about academic programs.

· College of Business Student Advisory Council collected funds for Haiti relief effort.

· College of Business Student Advisory Council collected 1,880 can goods for local residents.

· 23% increase in funding for faculty and staff development opportunities over 2009-2010.

· College of Business faculty had more than 17 journal article publications including an article in a journal in Turkey.

· College of Business faculty had 93 presentations during FY 2010 throughout the United States, Japan, Guam, and Saipan.

· Lisa Sandifer completed term as SOBIE President.    
· Revived Forum on Business Research (FORBS) to promote faculty scholarship.   
· Submitted 5 grant proposals. Dean of College of Business prepared the financial narratives and budgets. 

· Received over $593,000 in special appropriations and grants.

· Submitted 3 direct appropriations requests to federal government.

· Initiated major fundraising initiative with a corporate partner.

· Launched the Tommy Sledge Memorial Scholarship campaign. More than $10,000 was raised.

· 100% increase in funds received for Outstanding Faculty Member award from corporate sponsor. 

· Dean Moore met several private and corporate sponsors to discuss student scholarships and faculty endowments.  

· The College of Business awarded over $28,000 in student scholarships.
· Ms. Lynn Byrd, Instructor in CIS, received the 2009 HEADWAE Outstanding Faculty Award 
· Chair, Entrepreneurship in Business Technology formed 44 partnerships with external constituents, a 91% increase compared to FY 2009.
· Chair of Entrepreneurship in Business Technology produced 2 newsletters.
· Dean Moore participated in on-site and off-site reaffirmation visits for SACS.
· Dean Moore served as chair of the reaffirmation team for ACBSP.
· Dean Moore attended the Magellan Coordinators meeting in Koblenz, Germany.
· Partnered with CCED to produce 1st Annual Women and Minority Conference.  
· Dean Moore served on the Board of Directors for MDEZA.

E. 
Economic Development initiatives and/or impact: 

· DSU SBDC assisted in the start-up of 13 new businesses between July 2009 and July 2010, an 86% increase over the same period during the FY 2009. 
· DSU SBDC assisted businesses in creating 117 new jobs and retaining 95 jobs between July 2009 and July 2010, a 225% and 400%, increase respectively, over the same period during FY 2009.
· DSU SBDC assisted business in the formation of over $3.2 million between July 2009 and July 2010.
· The Division of Accountancy, Computer Information Systems, and Finance was awarded a $190,000 federal grant to enhance business education including focus on economic development and international study abroad. 
· DSU SBDC and Chair of Entrepreneurship in Business Technology sponsored 29 workshops with over 350 attendees and 7 special events with 368 attendees.
· Launched Conversation with Entrepreneurs series.  Four were held during FY 2010 with average attendance of 165.
· DSU SBDC served 177 clients while accumulating 499.85 hours (contact & preparation) compared to 142 clients  and 357.70 hours (contact & preparation) from July 2008 to July 2009.
· College of Business engaged in 11 small business research projects.
· Conducted impact study for Center for Community and Economic Development.
· Partnered with CCED to provide Income tax assistance to low income individuals.

F. 
Diversity Compliance Initiatives and Progress: 

· The College supported a two minority faculty members in completing doctoral programs.
· The College to support a minority faculty member in completing a doctoral program.
· The College employed four minority AMERICORPS VISTA members during the 2009-10 AY.  

· A former AMERICORPS VISTA member who served in the College was hired as a staff member upon completion of her service year.   

· The College supported a minority staff person to attend professional development conferences.
· 25 percent of adjunct faculty is African-American 
V.
Personnel:

A.
Activities and accomplishments:

· Mr. Tony Wilson, Instructor of Accountancy, passed away in February 2010. Mr. Wilson was a valuable member of the College of Business family and will be solely missed.
· Mr. Robert Fleming, Instructor in Management, passed away in July 2010.  Robert was also a valuable member of the College of Business family and will be solely missed.
· Dr. Jennifer Ziegelmayer received her Ph.D. in Management Information Systems from University of Mississippi, in fall 2009
· Dr. Vicki Webster received her Ph.D. from Mississippi State University in Information Technology in spring 2010.
· Ashley Soliz successfully passed the CPA exam in spring 2010.

· Dr. Billy Morehead served as Association of Government Accountants National President (2009-2010)
· Dr. Paul Starkey, Chair, Division of Management, Marketing, and Business Administration, resigned to accept the position of  Vice President for Academic Affairs and Provost at Penn College.   
· Dr. Rebecca Hochradel was named Interim Chair, Division of Management, Marketing, and Business Administration.
· Ms. Teresa Griffin, College of Business Academic Advisor, resigned to accept a position with the Center for Community and Economic Development.
· Dr. Jesse Brookhart, Associate Professor of Accountancy, retired.
· Dr. Sharon Ford, Professor of Accountancy, retired. Ms. Mary Robbins, Senior Secretary for the Division of Computer Information Systems and Finance retired.
· Ms. Renee Foster, Instructor in Marketing, was recognized for 25 years of service. 
            B.    New Positions:

1)  Three faculty members are requested to replace faculty who have and/or passed away; one for management and two for accounting. 
2) Two additional faculty members are requested to support the Commercial Aviation program.  This will reduce the need for overload teaching on the part of current faculty. 
VI.  Degree Program Addition/Deletions and/or Major Curriculum Changes:
            Changes made in the past year:

1)  The College of Business Graduate Programs deleted the Gaming Track of  BBA in Hospitality Management Program. 
2) Conducted survey of College of Business Graduates during spring 2010 semester.

            Recommended changes for the coming year(s).

1) Implementation of 2+2 program in Hospitality Services in partnership with Coahoma Community College at the Clarksdale Coahoma County Higher Education Center (CCHEC).
2) The Business Core was expanded to 39 with the addition of two courses: International Trade and Finance and Human Resource Management.  These additions will enhance the preparedness of our graduates and their abilities to raise the capacity of their chosen organizations.  

3) Revised all majors within College of Business to 21 hours where possible.  This revision will allow for a reduction of duplication in course content and the opportunity to cover key business concepts in more depth.    

4) Revised the CIS curriculum and adopted the IDEA model.  The Information Technology & Programming/Analysis tracks were merged into one.  

 5) Revised the BCA (all majors) to better align the curriculum for Aviation Accreditation Board International (AABI) accreditation in the future. 






















































